A TLLNsm  Executive Vignette ™ 

“How to Read a Business Book” by Albert Mandansky 


Fast Summary

· Business executives are readers.

· “Whatever gives and edge” … “suffer the junk”.

· Critical reading.

· Ferret out assumptions.

· Anecdotal insights – timeless?

· “Armchair” wisdom.

· Reception/luncheon/meeting references and conclusions.  

· His classics.



Roundtable
1. What do you read?  Why?

2. What do others read? – (your executive management or your customers or your competition)

3. Have you concluded, or not, it’s important enough to “pay the price” of habit/discipline – Defend your view!
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